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Women on TV Talk Shows: Stereotypes and Construction of Identity

The author addresses the topic of self-presentation of women on TV talk shows making a comparison between American and Lithuanian shows and also trying to register changes that have taken place in this genre over the last decade and the development of women’s construction of identity. A typical talk show which focuses on the women audience has borrowed numerous characteristics of earlier popular culture, such as tabloids and women’s advice columns. Though highly structured and pre-planned, it is a lively and interactive TV form with emphasis on informal conversation. It is issue-oriented, that is, its content derives from social problems or personal matters that have a social interest. Another feature is the prominence of the host because the majority of talk shows are structured around the moral authority of the host and/or invited expert(s). A number of popular (both American and Lithuanian) TV talk shows are hosted by famous women. In addition, there is a popular type of show, constructed mostly for a female audience, which is closely linked to a therapeutic kind of discourse, eliciting confessions and emotions. As the present analysis has shown, such a format has been enjoying great popularity during the last decade. The confessional type of discourse, however , has gradually evolved becoming  the therapy type of talking on the public arena, reflecting the ideology based on the power to affirm and reconstructing the stereotypical image of a powerless woman into the one that demonstrates self-esteem and will to succeed in different spheres of life.
