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The Dichotomy of Public and Private in the Byelorussian Media Discourse

For a long time media were considered to be one of the most powerful instruments for providing the circulation of socially important information in the society, to be a mean of consolidation of the different social groups, as well as one of the most effective ideological state apparatuses. According to D.MacQuail, in different times and in different societies one could observe different understanding of what the relation between media, authorities and public had to be: in his “Mass Communication Theory” he describes six normative media theories which emerged as a reaction to this or that type of relations. 

In the democratic societies media usually regarded as an institution, which bounds together public and private spheres.  In such perspective media have an important role of providing the citizens an access to the public sphere, i.e. to involve them into discussion on the most important social, political and cultural issues. This point of view on the role of mass media which is widely recognized since Habermas’ works on the public sphere was revised by British linguist Norman Fairclough.

 As Norman Fairclough has underlined in his “Media Discourse”, speaking about a specificity of the chain of communicative events in mass media, “such a chain connects the public domain to the private domain: programs are produced in the public domain using predominantly public domain source material, but they are consumed in the private domain, mainly in the home and within the family”.

Analyzing media discourses, Norman Fairclough pays his attention to the main tendency which can be found in the media production – a tendency to marketization. In this perspective the media texts such as news, analytical programs, etc., manifest a remarkable number of private speech elements (conversationalization of public speech) and are usually constructed on the model of entertainment programs – soap operas and so on. From the other hand, one can notice the penetration of private sphere into the public one by showing of the private life of public persons. 

Such a tendency, in Fairclough’s opinion, destroys the very idea of media as a link between public and private life, because in the conditions of marketization the members of the audiences become not the active participants of social and political life, but are constructed as the ordinary consumers in the media industry.

This point of view on media texts has become a base of our own study of media in rather different social and political conditions that those of the Great Britain. Using the different approaches to the discourse analysis we tried to answer the question if the same tendencies can be found in a quite another social and political situation of Byelorussian media and what specific features they manifest here?

For our analysis we have chosen several TV programs – news programs of the 1-st channel (BT) and analytical programs (BT, LAD). 

In these programs we have found a rather visible tendency to conversationalization as well as to the entertainment. Conversationalization of public speech, as well as the usage of a considerable number of soviet discourse elements can be explained by a specific image of the audience, constructed in the media – the countryside population with a low level of education and with a nostalgia for the soviet past (or, at least, for which the soviet discourse has become a part of their unconscious and can not provoke the negative effect). 

In the course of our  analyze we have come to the following conclusion.

1.Byelorussian social and political media texts contain a considerable number of conversational elements. These private elements are especially numerous in the discourse of the head of the country. In his speech he tries to achieve a good contact with his audience by choosing a specific genre of discourse (the genre of informal communication), as well as in the using of so-called “trasyanka”.

2. Predominance of an ideological discourse. The media texts do not inform but propagandize. As for the interdiscourse, it is not the president’s statements, but  so called Byelorussian state ideology which was hurriedly created in order to eliminate the ideological polyphony of the president’s discourse. 

3. Tendency to entertainment, which can be noticed simultaneously on two axes: 

- in using of the very unexpected genres that makes the propaganda and misinformation more attractive and better acquired by the naïve spectator (an expected effect).

- in the reaction of a critical spectator for whom the entertainment consists in the recognizing of such propaganda and misinformation (unexpected effect).

So, we can state that the two tendencies proclaimed by N.Fairclough in his study of the media discourse in the Great Britain (the tendency to conversationalisation and the tendency to entertainment) can be also found in the Byelorussian media texts. Nevertheless, we can underline a specificity of these tendencies in the last case. First of all, the conversationalisation can be regarded not as a tendency, but as a norm, as a standard. Secondly, one can speak about the predominance of the propaganda, and not of the information. Thirdly, by their form as well as by their content the media texts serve a mean of entertainment for a critical spectator.

Finally, we can state that to some extent the Byelorussian media texts disprove the Fairclough’s thesis about their production in public sphere and consumption in the private one. From the one hand they demonstrate a rather low level of professionalism and can be compared with the texts in the school wall newspaper. From another – the veritable target audience are the ideological authorities rather than Byelorussian people.

